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Bold changes needed to grow conservation
and tourism
Tourism Industry Aotearoa is calling on the incoming Government to be bold in
overhauling conservation legislation in the interests of both the natural environment and
tourism.
The key legislation governing the operations of the Department of Conservation dates
from the 1980s and does not respond to 21st Century pressures and opportunities. The
Conservation Act 1987 and National Parks Act 1980 must be replaced with a balanced,
future-proofed legislative and regulatory framework, TIA Chief Executive Chris Roberts
says.
“This could be a game-changer for both tourism and our conservation estate. The
complexities of DOC’s responsibilities have grown since it was formed in 1987. The
biodiversity position has become more acute, there is a climate change crisis and
demand for access to conservation places by people has increased dramatically,” Mr
Roberts says.
Since 1987, New Zealand’s population has increased by 52%, from 3.3 million to 5
million, and before the pandemic, annual international visitor arrivals had increased from
760,000 to 3.9 million, a 400% increase. The Conservation Act did not anticipate the
development of the modern visitor economy.
“We believe that by seeking fit for purpose legislation and robust planning systems that
recognise Te Tiriti o Waitangi and the complexities in how people now interact with the
outdoors, stronger conservation outcomes will be achieved. Change is required to enable
the tourism industry to be an integral part of delivering solutions for better
conservation.”
Replacing this outdated legislation, along with improvements to DOC’s funding, planning
and concessions systems are among the actions for the incoming Government identified
in the ‘Natural Resources’ category of TIA’s Tourism Election 2020 Action Plan.
“The long-term success and wellbeing of New Zealand’s tourism industry is intrinsically
tied to our environment. Fresh water, climate change and carbon reduction are all critical
issues for the sustainability of tourism,” Mr Roberts says.
“New Zealand can show global leadership through industry and government working
together to foster environmentally regenerative tourism.”
TIA is also calling on the Government elected on 17 October to add tourism as a value in
the National Policy Statement for Freshwater Management.
Recognising that climate change will impact on tourism, TIA says the incoming
Government must work with industry to achieve carbon zero tourism in Aotearoa.
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“We want to be part of the solution in attaining our country’s broader climate targets.
Tourism businesses that have adopted the Tourism Sustainability Commitment are
already working to reduce their carbon emissions but this will be much easier to achieve
with clear government policies and programmes to enable the desired reductions.
“We also need the Government to identify and include the climate threats to tourism
when developing regional climate adaptation strategies.”
For more details, read Mr Roberts’ blog on this topic.

About the Tourism Election 2020 Action Plan
To support the revival and revitalisation of the tourism industry, the Tourism Election
2020 Action Plan identifies 37 specific actions required from the incoming Government, in
six categories – Vision, Partnership, Regions, Natural Resources, Knowledge and People.
TIA has sent the Action Plan to all the major political parties, encouraging them to
incorporate the action points into their tourism policies.
The association is also encouraging tourism operators around the country to get involved
and highlight the importance of tourism to their local election candidates. They can use
the Tourism Election 2020 Action Plan to lobby MPs and raise tourism issues at election
meetings.
To read the Tourism Election 2020 Action Plan, go to https://tia.org.nz/advocacy/tiaprojects/tia-election-2020-action-plan/
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KEY FACTS
Prior to the COVID-19 pandemic:

•

•
•
•

Tourism in New Zealand was a $112 million per day industry. Tourism delivered
around $47 million in foreign exchange to the New Zealand economy each day of
the year. Domestic tourism contributed another $65 million in economic activity
every day.
Tourism was New Zealand’s biggest export earner, contributing $17.2 billion or
20.4% of New Zealand’s foreign exchange earnings (year ended March 2019).
14.4% of the total number of people employed in New Zealand worked directly or
indirectly in tourism. That means 393,279 people were working in the visitor
economy.
The Tourism 2025 & Beyond sustainable growth framework/Kaupapa Whakapakari
Tāpoi has a vision of growing a sustainable tourism industry that benefits New
Zealanders.

Visit www.tia.org.nz for more information
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